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FEBRUARY 2007

We had a very busy January.  
 The year started with an energizing program on January 11th, where we intro-
duced the new Strategic Plan and Scheduled Programs for 2007.  Ana Maria Roque, 
2007 WCR Florida State Secretary, did a fabulous power point presentation on the 
beneþ ts of WCR and the difference, WE as a TEAM, can make in our Industry! 
 The program was also a òMeet and Greetó for several of our Local Afþ liates.  At-
tending were:  Joseph Kohn, Attorney, GMAC Mortgage, Countrywide Mortgage, Vine-
yard Title, Capital Abstract Title, Coastal Title and American Home Mortgage. They all 
provided door prizes and were recognized as an integral part of our WCR TEAM.
 The FAR Mid-Winter Business Meeting was held in Orlando, January 17-19. 
The North Broward Chapter was well represented with the following in attendance:  
Patti Smead, Kathleen Price, Linda Blanton, Andrea Oken, Esther Kalmbach, Marie 
Kennedy, Madeline Murphy, Dori Lonhghini, Ann DeFries and Brenda Ghibaudi. 
 A WCR Leadership Workshop provided training to prepare us for our new 
leadership rolls.  òPEARLS OF WISDOMó was the theme.  The òPearlsó or topics 
discussed were: One pearl at a time;  How to make your leadership a team; How to 
streamline the budget; Keeping the strand from breaking;  Retention for 2007; Pol-
ishing the pearls and Making your chapter business plan a winner!
 The aforementioned was only the þ rst workshop. We attended many, many, 
many others.  It is still amazing to me the educational sessions provided to us by 
WCR.  AND GUESS WHAT?  EVERY MEMBER IN THE CHAPTER IS WEL-
COME TO ATTEND!!!!!!!!
 The installation of the 2007 Florida State Ofþ cers took place on January 18th.  
What a Magniþ cent event.  Our new State President, Sherri Meadows, is quite a 
horse lover, and as you will see by the pictures, there were gorgeous art displays by 
“Horse Fever.”
 We all made it back safely and are now READY to SPREAD THE WORD---
ARE YOU READY TO JOIN US?
                            Your diamonds are not in far distant mountains or in yonder seas; 
                                     they are in your own backyard, if you but dig for them.

                                                                 -Russell H. Conwell

PRESIDENT�S MESSAGE
LINDA BLANTON ,  2007  LOCAL CHAPTER PRESIDENT
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C A L E N D A R  O F  E V E N T S
* D AT E S  A N D  T I M E S  S U B J E C T  T O  C H A N G E

JANUARY 
January 5th:  
 Governing Board Meeting, 9:00 A.M
January 11th:
 General Membership Program:  
 Are You READY?� 
 Meet and Greet your Af� liates 
 and Capture the Bene� ts of WCR!!!
January 17-19:
 2007 Mid-Winter Business Meeting, 
 Orlando, FL

FEBRUARY
February 2nd:  
 Governing Board Meeting, 9:00A.M.
February 15th:  
 General Membership Program:  �2006�  
 Realtor SURVIVORS, Panel Discussion
 and Survivor Awards to be Presented.

MARCH
March 2nd:
 Governing Board Meeting, 9:00 A.M.
March 15th:
 General Membership Program:
 Lori Parrish, Broward County Tax Appraiser

APRIL
April 6th:
 Governing Board Meeting, 9:00 A.M.
 April 13-15th:  Mega-Networking 
 Conference, Ft. Lauderdale
April 19th:
 Fashion Show Fundraiser 
 & Scholarship Awards

MAY
May 4th:
 Governing Board Meeting, 9:00 A.M.
May 17-20th:
 Midyear Meeting, Washington, DC
May 24h:
 State President Visit - Sherri Meadows

JUNE
June 1st:
 Governing Board Meeting, 9:00 A.M.
June 21st:
 General Membership Program:  �Beach Bash�
 (speaker to be announced)

JULY
July 6th:
 Governing Board Meeting, 9:00 A.M.
July 13-15th:
 Women�s Wealth-Building Summit, 
 Newport Beach, CA
July 19th:
 General Membership Program:  
 Take Advantage of �Transaction Desk�

AUGUST
August 3rd:
 Governing Board Meeting, 9:00 A.M.
August 3-5th:
 Local and State Leadership Academy 
 (By invitation only), Chicago, IL
August 16th:
 General Membership Program:  
 Builder�s Event, Sponsored by WCI Properties

SEPTEMBER
September 7th:
 Governing Board Meeting, 9:00 A.M.
September 20th:
 Chinese Auction Fundraiser

OCTOBER
October 5th:
 Governing Board Meeting, 9:00 A.M.
October 18th:
 General Membership Program:
 �Technology At It�s Best�

NOVEMBER
November 2nd:
 Governing Board Meeting, 9:00 A.M.
November 12-16th:
 WCR/Realtors National Conference & Expo,
 Las Vegas, Nevada
 �No General Membership Program Scheduled�

DECEMBER
December 6th: 
 Awards and Installation Ceremony for 2008

Mason Pruner
Esther Kalmbach

Renee M’Sadoques

“A Warm and Healthy 
WCR Happy Birthday”

Where I was born, and where and how 
I have lived is unimportant.  It is what 
I have done with where I have been 
that should be of interest. 
                                 -Georgia O’Keeffe

Our newsletter is intended to be a source of both useful information and interesting reading.  
We welcome input from each of you.  Please feel free to fax  (954) 575-2096 or email me at 
linda@theblantons.com. with information for the newsletter or an idea for a story.

J A N U A R Y
&  F E B R U A R Y
B I R T H D AY S

N O R T H  B R O W A R D  C H A P T E R
MEMBERSHIP CONTEST

Hello WCR Members.  Everyone get ready to participate in this years Membership drive. Letõs 
build our Chapter larger than ever before!  What will it take, you ask?  Every Member to Re-
cruit (ONE) New Member!  Every Member to bring a possible New Member to our monthly 
events.  Please everyone, we need your participation WE CAN DO IT!  Contest Prizes are listed 
below.  Make SURE you list YOUR name in the SPONSOR section of the application.
 
North Broward Chapter Contest Prizes:
  FIRST PLACE: Free Membership 2008 $141.00 Price Subject to change.
  SECOND PLACE: ONE Monthly Meeting Dinner Cost.
  THIRD PLACE:  2 Cocktails Provided at Monthly Meeting of Choice.

New Member applications must reach National by March 30th 
to earn recruitment points for our chapter.

Please Contact:  
Patti Smead  .  2007 WCR North Broward Chapter V.P. Membership  .  Direct (561) 289-3533

ARE YOU 
READY?



ARE YOU READY TO GET INVOLVEd IN OUR CHaPTER?  
THE WAYS AND MEANS COmmIttEE IS NOw PLANNING OUR 
 SPRING FAsHION SHOW, tO BE HELD APRIL 19TH,  
        AND IS LOOKING FOR cOmmIttEE mEmBERS, ARE YOU READY?

FOR mORE INFORmAtION, PLEASE cALL BARBARA SERRA-MANNION At (954) 609-0835.  
LEt�S mAKE tHE NORtH BROwARD CHAPtER OF tHE WOmEN�S COUNcIL OF REALtORS tHE BEST OF tHE BEST!
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2 0 0 7  S C HOLARSHIP          PROGRA      M
EARLIER DEADLINES FOR 2007 WOMEN�S COUNCIL OF REALTORSfi

NORTH BROWARD CHAPTER

Dear WCR Member:

It is time to submit nominations for the NORTH BROWARD CHAPTER-SCHOLARSHIP 
PROGRAM.  Nominees who are graduating the current year of application from either an ac-
credited High School or an established higher learning school may be nominated by a WCR 
member in good standing.

The Scholarship Program is inviting WCR members to nominate a 
student who represents high standards of scholastic achievement 
and personal promise in furthering their educational goals.

Nomination Package deadline is March 15, 2007 and includes 
the Nominee Application, school letter of
recommendation and a WCR Sponsor letter of 
recommendation.

Please contact Joanne Kassar for an application at 
954-345-4663 or send your application to:

JOANNE KASSAR-SCHOLARSHIP COMMITTEE
DYNASTY PARTNERS INC., REALTY

10361 ROYAL PALM BLVd.
CORAL SPRINGS, FL  33065

“A mind once stretched by a new idea never regains 
it’s original dimension.”

                                                            - Oliver Wendel Holmes

AABS Inspection Services
8010 N. University Dr.  2nd Floor

Tamarac, FL 33321

GOT MOLD?  GET TOLD!!

C LIEN    T  RE  T EN  T ION   
BUILDS       YOUR     BUSINESS      

Retaining and nurturing your clients are vital 
to business success. Experts say itõs þve times 
more expensive to obtain new clients than to re-
tain current customers. Building personal rela-
tionships with your customers is the foundation 
for generating new leads and repeat business.

The secret to keeping your customers is having 
a retention plan in place, even before seeking 
new clients. Here are some effective customer-
retention practices: 

Market to existing clients. Past custom-
ers that trust you are likely to do business 
with you again. Experts say to òtouchó your 
existing customers at least six times a year. 
Strategies include holiday cards, newslet-
ters with added-value content and company 
news, press releases, and ÿyers announcing 
specials or discounts.

Commit to calling two existing clients per 
day. Ask for feedback on how you can better 
serve their needs. Discuss how your product 
or service is working for them, and if they 
know somebody who would beneþt from 
your service. Share resources that can help 
your clients reach their objectives.

Position yourself as a provider for life. 
Early in the relationship, thank customers for 
entrusting you, share your desire to help, and 
invite them to discuss their biggest require-
ments. Offer your clients an open line of 
communication for questions regarding your 
industry and expertise. Remember, the more 
you learn, the more you can offer them.
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We are all familiar with the modern difþculty of 
having an email address: Spam. It seems more 
and more prevalent these days as spammers work 
out new ingenious methods to deliver their adver-
tising junk mail. There are a few methods of spam 
removal that every user should know. Learn these 
steps to help counter the ÿood of spam messages.

The þrst type of message you should be aware 
of is the fake òbounce backó message. These are 
often òspoofó messages wherein the senderõs ad-
dress has been forged. Like the real postal system, 
the return address on a letter can be modiþed 
so it doesnõt reÿect its true sender. For instance, 
your email address is collected by a program that 
searches the Internet and pulls email 
addresses from online sources, or by 
means of a list that was obtained by 
information sharing. The program then 
sends out emails with your email ad-
dress in the òFromó þeld and another 
spam victimõs address in the òToó 
þeld, or vice versa. This is twice as ef-
fective for the spammers, as two users 
are affected in one instance. 

Often, email messages sent from these 
particular spammers have embedded 
“spyware” or malicious attachments. 
Be careful when opening email or 
attachments from an unknown sender. 
The bottom line is, if you do not know 
the sender, delete the message without 
previewing it. Chances are you will not 
be missing anything but an infection. 
Use your email programõs preview 
pane, and always make sure your 
anti-virus software is up to date and 
running.

Another variety of spam that has 
gained notoriety over the past few 
years is òGuestbook Spamó. This 
occurs when a spam òbotó þlls out a 
form on your site, submitting links to 
a spammerõs commercial website. Any 
form that accepts user contributions, 
anywhere on the Internet, is susceptible 
to this kind of spam. 

Here are some steps you can take to 
protect yourself from these types of 
spam:

The þrst step is to make sure that you 
are using real email addresses, not 
the “Catch-All” address in your Mail 
Center. This address will “catch all” 
of the domainõs email that does not 
match another of your email addresses. 

DON   � T  LE  T  SPA  M  W IN  !
Spam bots send junk to hundreds of variations of 
addresses at your domain name in the hopes that 
they will hit a valid box. However, since your 
catch-all is set up to receive every message that 
would have bounced, all of those spam messages 
are received. By disabling the “Catch-All” ad-
dress, you will greatly reduce the number of spam 
messages you receive.

It is also important to make good use of your 
email þlters. Filters provide that extra support and 
comfort from unsolicited email. Like other email 
clients, your Mail Center þlters, with speciþc 
rules applied, will take your spammed-a-lot blues 
away.

You will need to setup þlters in your mailbox to 
block out unambiguous content. This will vary if 
you have your mailbox through Advanced Access 
or another provider. For Advanced Access users, 
go to Domain Manager > Mail Center > Login on 
your POP3 account, and click Options > Filters > 
Add New Filter. You can then set up speciþc rules 
for common keywords in the spam you receive. It 
is also possible to set up rules to move all “safe” 
mail (from addresses you know) to named boxes 
and reject all others. 

If you use another email client, check their help 
documentation to set up speciþc rules and þlters 
for spam messages. 

The next step is to adjust any unused 
forms on your website.  You can remove 
our default òGuestbookó and òContactó 
forms from your site and replace them 
with custom forms to throw spammers off 
the trail.

The guestbook.aspx (and contact.aspx) 
pages are still accessible to spam bots, 
since they know the locations even after 
you remove all links to those pages. To 
stop the submissions you need to disable 
the sending capability of the forms. Go 
to Contact Manager > Form Manager 
> click Edit next to òContact Meó (or 
òGuestbookó). Remove the email address, 
leaving it completely blank, and set the 
Intellicards book to ònoneó. Click the 
ôUpdateõ button; do not click the ôUpdate 
on all Formsõ button. Removing the email 
address will make the form unable to 
send, and useless for sending guestbook 
spam.

After you disable your guestbook (or 
contact form), you should create a 
custom one to replace it and change your 
navigation button(s) to point to your new 
form(s). You can create a replacement 
form in the Page Manager section of 
your Virtual Ofþce.  You can edit your 
navigation buttons in your Design Center 
> Navigation (Nav Bar) Manager.

Your new contact form (or guestbook) 
will display on the site, and the old form 
will be unable to send any more spam 
messages to your email address.

Just remember, youõre not helpless when 
it comes to spam, you can take the extra 
steps to protect yourself.

-Provided by Advanced Access

Physicians
WEIGHT LOSS
Centers®

10% DiscoUNt FoR wcR MeMBeRs AND FAMilies

GRAND OPENING!
Coral Springs Location : 2/21
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By: KATHLEEN PRICE
2007 President-Elect
Linda, Patty,  DVP Andrea and I attended the Florida Association 
Realtorõs business meeting this month. The conference was a þrst 
for both Patty and me. It was like walking into a family reunion! 
Women Council of Realtor members from all over the state were 
happy to share ideas that have worked for their chapters. We 
learned how to efþciently email distribution lists, hold meetings, 
new fundraising ideas, membership follow-up, and how to make 
our chapter a business resource for the Real estate community! 
The conference was þlled with valuable information that we hope 
we can put to use in our chapter over the months to come!!!! 
Womenõs Council of Realtors is 70 years old this year with the 
þrst Florida chapter starting in 1955.  There have been many 
changes over the years and this year we look to make our organi-
zation even better.

We are ready!!

A R E  Y O U  R E A D Y ?

FAR    M ID  - W IN  T ER   BUSINESS         M EE  T ING 
ORLANDO        JA N U A RY  17- 19 ,  2 0 \




